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Travel Trends

Cautious Optimism

Optimistic results at the end of the first quarter of 2010 have got

the leaders in travel trade re-strategising says S

he clogure of the fimancial books In 2009-10 fiscal year has given o reason o officiall

Sroghounce India

“cantionsty oprimistc, Talking m travel trisde fndustry leaders o understand -.:|:u.rg'ri‘w”thhklnrrh('[chl

of the year, the term is now familiar o TG, along with other trends tsat have I'IT'L'{H,M 1 the

T Ulmnbcrm Minister ¢

has been otally mitig
gremwith e of |

Intacy, Docembier 2619 st a higie rise ol 2 1% growh in comgsarbssn to the corresp

The frend continmeed with 16% growth in lanuary 2000 end about 10%in Pebmary 20 10

Gilmg forwand, the key tremds ane:

Too much room

amar operabors increosed their room copacity bast
year. In India, taditionally, lond prices have not per
mifted budget hoteds, but now there is oversupply.
of leost temporanly. “Occupancy seems fo be hare
but rates are going 1o stay where they are becouse
of oversupply,” soys Uttam Dové. president and CEO
of InferGlobe Hotels, Accor's kay porner in India,
Keys Hotels is set 1o lounch soon. And, Hilton plons
fo odd 1500 keys in the next 12-15 monfhs, with
5ix out of its 10 global brands — Hithon, DoubleTrea,
Garden Inn, Hompton, Conned and Woidor! Astoria.
Experts say that this is not the cose of too much of
o good hing. “In the short term there will be over
Supply. But no hotel or tourism product is built for
free yeors, There is o seven-year time frome for
recovary,” soys P R Srinivas, Industry Lead, Tourism,
Haspitality and Leésure, Deloitte India.
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[ Towrismm, Selja Kamard set the tone. "Now we can safelysafthat the negative impact
sil. Towarism in Indkia §s mow an the gails of rl'('ll\f".-‘ !'.hn- r.;|:-g',::|_un-n;-||||1|!_:_ an the
28% Inforeign toarist wrrivals (FTAs) In the first quartier ol 2000, ey f
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Domestic traveller

The Indion troveler lemig i

frade induestry in the countny. The
fronvelBers in the country —a 100
oufbound trovedlers.” The minis
ffis cloim with Sefja Kumari colling dof
fourism “the: bockbona of the scanomye,

Scaling down
Things will not be the same, af least for some fime.
“The cuslornes Is froding down. He wos earller iook-
ing for a five stor deluxa hotel, foday he's happy with
o five siar,” says Arjun Sharma, MDD, Le Possags fo
Indio. “Wa are dealing with o new customer psyche
—fendancy fo book |ate and frade down.” So, re-siat-
egising does not include hiking peices, for the moment,

They are not coming back

liniSeth

Adding value

i e sldih Holel In-
vesiment Conlerencs

- Souh Asio 2010,
one of messages from
hotellars such os Mariin
Rinck presicent. Hion
Wonldwide, Aslo Poc-
ic; Liom Lomibert, pres-
idant, the Dberol; and
Capl CP Krishnan Nair,
chairmian, the Leela,
was fo do with odding
volue. “We do not woni
I be he biggest. Wa
want 1o be the best "
soye Liom Lomben
“Rther fhan having a
nice tima physically,
peopie wonl i howe o
nice tima inelectualy
and o participate M
commanity acliviy, B
there 5 an eco-Triendly
huoded ond 0 non eco-
friendhy hotel availabie
Inv the same price, I'd
probably go for tha
eco-Tnendly one. Pag-
pie want things sallo-
e roiher than be o
pan of 0 package,” he
sovs, speaking on the
tands that are shaping
Hhair siralegy.

The mos! imponant lesson the industry hos lsamd Is 1o go lson. "Lt of thesa
Jobes fhat are cuf won't be odded bock. Ar least nof for o couple of years,”

s0ys Christopher Mumiford, MO, HVS Execulive Search.

"They hod become quita fof and they reqlly nesd 1o lean and mean and
they realise thal they can operale, 5o Mey don’t need all fhese people. They

need people In hotels bur in the head ofice and corporate office | don't ses
pecple being odded back,” he says. Industry leaders are o bit gleetul of having
irnd this. T s o oyl inithetings Ve e O, Y 'matitainnalies e
culture of cost confrol,” says Davé,













